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Introduction 
 

What is Anti-Poverty Week? 

Figures indicate that 240,000 Western Australians are living below the poverty line, many of them 

children. Western Australia has seen a sharp growth in inequality, taking it to a higher level than rest 

of Australia combined. Nationwide, more than 730,000 children live in poverty (one child in six).  

We would like to highlight that the high number of young people being left behind is alarming, and 

that it is the responsibility of each and every one of us to address these issues. 

Anti-Poverty Week 2017 begins on Sunday 15 October and finishes on Saturday 21 October. The 

United Nations has designated 17 October as International Anti-Poverty Day. 

This year is Anti-Poverty Week’s fourteenth Anniversary. In that time, it has grown from five activities 

in the first year to more than four hundred around Australia in each of the last five years. Tens of 

thousands of people now participate.  

The Week is concerned with poverty around the world, especially in the poorest countries but also in 

wealthier countries such as Australia. Its main aims are to strengthen public understanding of the 

causes and consequences of poverty and hardship; and encourage research, discussion and action to 

address these problems, including action by individuals, communities, organisations and 

governments. 

 

How You Can Participate 

 We are encouraging a wide range of organisations to develop their own goals, proposals and 

activities for Anti-Poverty Week, including at local or regional levels.  

 Make sure to register any activities you are planning via the APW 2017 website – 

http://www.antipovertyweek.org.au/tell-us-about-your-activity-2017  

 Get involved and active with the “Start at the Beginning” campaign by following the 

instructions contained in this booklet. 

 Further information about Anti-Poverty Week and examples of activities are available on the 

website www.antipovertyweek.org.au. 

 

Key Points 
Falling through the cracks (Curtin Document), 2014 
Executive points 

Among household types, single parents with children and lone person households are twice 

as likely to be in poverty under ‘standard’ measures. 

Over one-quarter of single parent and lone person households are in poverty and one in 

seven is experiencing severe poverty. 

It is estimated that over 100,000 persons are homeless in Australia. Adult working age 

Australians (25-64 yrs) are more likely to be homeless than any other age group, constituting 

44% of all homeless persons nationally. children (aged less than 18 years) have the second 

http://www.antipovertyweek.org.au/tell-us-about-your-activity-2017
http://www.antipovertyweek.org.au/
http://bcec.edu.au/publications/falling-through-the-cracks/


largest representation among those classified as homeless, with more than 1 in 4 homeless, 

children. 

The indigenous population is overrepresented among those who are considered to be 

homeless. While indigenous Australians make-up a greater proportion of the population in 

the northern territory (15%), they constitute more than 90% of all homeless persons. 

Poverty persistence is far more prevalent among single adult households. More than 60% of 

single parents experienced ‘standard’ income poverty for at least one year in the last 10, 

while nearly 15% - around 250,000 - were poor on the same definition for at least five years 

in the last decade. 

Poverty in Australia 2016 (ACOSS/SPRC) 
Executive points 

Long term analysis indicates an overall trend of persistent and entrenched poverty over the 

decade. Of most concern, there was a 2% increase in child poverty from 2004 to 2014, with 

the trend most pronounced for children in lone parent families. 

Internationally, Australia’s poverty rate remains above the OECD average, despite our 

relative prosperity. 

The poverty rate for children remained significantly higher than for adults at 17.4%, affecting 

731,000 children. This was little changed from 2012 when the child poverty rate was 17.7%.  

 Of concern, the child poverty rate for children in lone parent families increased from 36.8% I

 n 2012 to 40.6% in 2014. 

By family type, lone parents experience the highest poverty rates at 33.2% and this has been 

a consistent trend throughout the decade. The rate of poverty for lone parents has 

increased since 2012, a year in which 80,000 sole parents were moved from pension to 

(much lower) allowance payments. Children in lone families are more than three times more 

likely to be living in poverty than their counterparts in couple families, with a poverty rate of 

40.6% compared to 12.5%. 

The majority of people below the poverty line relied on social security as their main source 

of income (57.3%), but a significant proportion received wages as their main income (32%). 

This division has not changed significantly from the previous reports, with wage earners 

comprising about a third of those in poverty in 2010 (29%) and 2012 (33%). 

While an overall minority of people receiving social security payments fell under the poverty 

line in 2014 (36.1%), a majority of Newstart (55%) and Parenting Payment (51.5%) recipients 

were in this category.  

 

Interviews around poverty 
 

I didn’t want to be left out 

I didn’t want to be seen as different from my friends 

I wanted to fit in  

http://www.acoss.org.au/wp-content/uploads/2016/10/Poverty-in-Australia-2016.pdf


I wanted to be the same as everyone else 

I knew Mum struggled, but she made sure we had enough 

Eggs, noodles and milk were staples. 

There are so many different ways to eat eggs, did you know? 

Living out of a car was hard,  

Finding somewhere to shower was tricky. I got used to cold showers. I would often have a 

shower at a beach. 

I knew I looked different, my clothes were never new and I never wore brand name items. 

I didn’t have the same access to technology as my friends, we simply couldn’t afford it.  

My teachers knew what was happening, and they somehow managed to make sure I didn’t 

go without. We were on an excursion and all the other kids had pocket money from their 

parents. I only found out years later that the pocket money I had been given wasn’t from my 

parents at all.  

 

  



Image quotes 
These can be utilised should you wish to put your own image in to reflect one of these stories. Image 

suggestions are below each quote. You can either use your own images, purchase images 

(shutterstock etc) or source royalty free or  Creative Commons Zero licence images (pixabay, 

unsplash, pexels). 

 

Shawn, 12 (male) 

I feel like I’m behind all the time. My friends are all faster at reading than I am and it gets me down. I 

feel like I just can’t keep up.  Dad can’t help me much, he doesn’t like reading. 

(Fact: When families are experiencing financial disadvantage children can fall behind with their 

learning, leaving them more vulnerable to experiencing hardship themselves later in the life. The 

Smith Family, https://www.thesmithfamily.com.au/poverty-in-australia) 

Image suggestions: 12yo Male, books, open book, desk with book, reading nook 

 

Jessie, 17 (female) 

I’m pretty sure I’m not going to pass year 12. I just don’t have access to the books I need or the help 

at home. I’m worried that I’m not going to get a job. 

(Fact: Research shows that completing Year 12 (or equivalent) increases a young person’s likelihood 

of continuing with further study, as well as entering the workforce. The Smith Family, 

https://www.thesmithfamily.com.au/poverty-in-australia) 

Image suggestions: 17yo Female, books, job, open book, note book, exams 

Joshua, 8 (Male) 

I like going to school.  They have a breakfast club where I get cereal and bananas. Mum always 

seems happy that I get breakfast at school.  She says she doesn’t need to buy much breakfast stuff 

anymore because school does that for me.  

(Fact:  Hunger is a hidden crisis in Australia, with over 2 million people seeking food relief at some 

point every year, half of which are children.  In fact, the demand for food relief is rising, irrespective 

of national economic growth. https://www.foodbank.org.au/hunger-in-australia/the-facts/) 

Image suggestions: 8yo male, breakfast cereal, breakfast club, fruit, kids breakfast 

Kylie, 11 (Female)  

I feel out of place. Grandma always buys my clothes at the op-shop.  I just want new shoes just like 

everyone else. It’s not fair that I always have to have someone else’s old clothes. I get bullied for it 

and I hate it. 

(Fact: About 17% of all young people experienced at least one form of bullying at least weekly. Year 

4 participants reported experiencing bullying more frequently than Year 6 and Year 8 

participants.http://australianchildwellbeing.com.au/sites/default/files/uploads/ACWP_Final_Report

_2016_Full.pdf) 

Image suggestions: 11yo female, old shoes, op shop, hand me down clothes, isolation  

https://www.thesmithfamily.com.au/poverty-in-australia
http://australianchildwellbeing.com.au/sites/default/files/uploads/ACWP_Final_Report_2016_Full.pdf
http://australianchildwellbeing.com.au/sites/default/files/uploads/ACWP_Final_Report_2016_Full.pdf


Matilda, 14 (Female) 

I just want to fit in. We don’t have a car and we don’t have the internet at home. I don’t want to be 

seen as different or poor, I just want to be the same. 

(Fact: Social exclusion or ‘risk’ of social exclusion occurs when individuals or groups face a number of 

problems such as joblessness, low income, low educational outcomes, lack of access to services and 

social groups, and poor physical and mental health. This multiple deprivation measure takes in a 

range of factors that are important to an individual’s current and future wellbeing. 

http://www.natsem.canberra.edu.au/storage/Poverty-Social-Exclusion-and-Disadvantage.pdf) 

Image suggestions: 14 yo female, exclusion, reaching for technology, poor 

 

Michael, 15 (Male) 

We have the same thing to eat every day, 2 minute noodles and eggs. Dad says it’s because it’s all he 

knows how to cook.  I know that it’s because that’s all we can afford. 

(Fact: The main strategies people take when they are faced with not having enough food are to skip 

a meal themselves (56%), cut down on the size of their meals to make the food go further or last 

longer (50%) and to go without meat or fresh fruit and vegetables (36%). Women are more likely 

than men to cut down on the size of meals (54% vs 45%) and to go without meat or fresh fruit and 

vegetables (42% vs 28%) but men are more likely to go for the entire day without eating (32% vs 

22%). http://www.foodbank.org.au/wp-content/uploads/2016/05/Foodbank-Hunger-Report-

2016.pdf) 

Image suggestions: 15yo male, noodles, eggs, eggs and noodles, run down kitchen, money,   



Image text suggestions 
 

Suggested Text Overlay 

More than 800,000 Australian children are living in poverty. 

(Falling through the cracks, 2014) 

 

What can you do to help end child poverty? 

 

We only have one enemy. It is called inequality 

John Falzon, CEO (St Vincent De Paul) 

 

 

 

Social Media text (e.g. Status update text) 
To find out more about Anti Poverty Week or to get involved, visit: www.antipovertyweek.org.au 

#antipovertyweek #auspol #EndChildPoverty 

  

http://www.antipovertyweek.org.au/


Suggested Text overlay 

Indigenous people are more likely to experience poverty than other 

Australians. There is a strong link between unemployment and 

poverty and it links back to income support payments.  

Due to a very high national unemployment rate of indigenous 

people (20.6%), many find themselves on income support payments 

as their sole source of income. These payments alone aren’t 

enough to keep anyone above the poverty line1. 

Kids get caught up in this cycle with families, and single parent 

families finding it difficult to exit the welfare cycle  

1 – Poverty in Australia, 2016. ACOSS/SPRC 

 

One in four Australians who apply for homelessness services are indigenous and just 3% of the 

Australian population is indigenous. A quarter of those seeking housing assistance are under 18. This 

over-representation demonstrates inequalities that exist for the indigenous community.  

1 Australian Institute of Health and Welfare, 2017. http://www.aihw.gov.au/housing-and-

homelessness/ 

 

Indigenous people are most likely to be in the countries lowest 20% income earners group, and this 

group earn a mere 5% of the countries income. They are significantly more at risk of experiencing 

poverty than the remainder of the population. 

ACOSS, 2015. http://www.acoss.org.au/wp-

content/uploads/2015/06/ACOSS_Inequality_factsheet_2015.pdf 

 

There are many groups in our society who are victims of prejudice and discrimination and they 

include Indigenous people, long term unemployed people, homeless young people and sole parents. 

These groups can experience poverty as a result of discrimination in finding employment and 

obtaining safe, secure and affordable housing. 

Salvation Army, 2011. 

http://www.salvationarmy.org.au/Global/News%20and%20Media/Reports/2010/2-poverty-report-

small-2010.pdf 

 Social Media text (e.g. Status update text) 
To find out more about Anti Poverty Week or to get involved, visit: www.antipovertyweek.org.au 

#antipovertyweek #auspol #EndChildPoverty  

http://www.aihw.gov.au/housing-and-homelessness/
http://www.aihw.gov.au/housing-and-homelessness/
http://www.acoss.org.au/wp-content/uploads/2015/06/ACOSS_Inequality_factsheet_2015.pdf
http://www.acoss.org.au/wp-content/uploads/2015/06/ACOSS_Inequality_factsheet_2015.pdf
http://www.antipovertyweek.org.au/


Suggested Text overlay 
Kids worry. And they worry about all kinds of thing and all kinds of 

people. Kids worry about food security and housing security too, 

with up to 30% indicating that they worry about not having 

enough to eat or a place to stay1. 

1 – Are the kids alright? Young Australians in their idle years, 2016. 

Australia Child Wellbeing Project 

(http://australianchildwellbeing.com.au/sites/default/files/uploads/ACWP_Final_Report_2016_Full.

pdf) 

 

Social Media text (e.g. Status update text) 
To find out more about Anti Poverty Week or to get involved, visit: www.antipovertyweek.org.au 

#antipovertyweek #auspol #EndChildPoverty 

 

 

  

http://www.antipovertyweek.org.au/


Suggested Text Overlay 
“I feel out of place.  Grandma always buys my clothes at the op shop.  I 

just want new shoes just like everyone else. It’s not fair that I always 

have someone else’s old clothes. I get bullied for it and I hate it.” Kylie, 

13. 

17% of young people experience at least one form of bullying 

weekly1. Kylie feels like she stands out because of her clothes being 

different to everyone else’s.  With little money to spend on clothes, 

Kylie’s grandmother finds the best second hand clothes that she 

can. Kylie’s grandmother knows this happens, but simply can’t 

afford to buy new clothes.  

1 – Are the kids alright? Young Australians in their idle years, 2016. 

Australia Child Wellbeing Project. 

 

 

‘I feel like I’m behind all the time.  My friends are all faster at reading than I am and it gets me down.  

I feel like I just can’t keep up.  Dad can’t help me much, he doesn’t like reading.” Michelle, 11. 

Kids can fall behind with their learning when families are experiencing financial disadvantage.  This 

leaves kids like Michelle more vulnerable to hardship themselves later in life1.  

1 – Poverty in Australia, 2016. The Smith Family 

Social Media text (e.g. Status update text) 
To find out more about Anti Poverty Week or to get involved, visit: www.antipovertyweek.org.au 

#antipovertyweek #auspol #EndChildPoverty 

  

http://www.antipovertyweek.org.au/


Suggested Text Overlay 
Marginalisation is associated with low wellbeing. For example, it is 

evident from this study that young people who are marginalised 

report worse health and do not engage in school to the same 

extent as young people who are not marginalised1. 

1 – Are the kids alright? Young Australians in their idle years, 2016. 

Australia Child Wellbeing Project 

http://australianchildwellbeing.com.au/sites/default/files/uploads/ACWP_Final_Report_2016_Full.p

df)  

 

Social Media text (e.g. Status update text) 
To find out more about Anti Poverty Week or to get involved, visit: www.antipovertyweek.org.au 

#antipovertyweek #auspol #EndChildPoverty 

 

 

  

http://australianchildwellbeing.com.au/sites/default/files/uploads/ACWP_Final_Report_2016_Full.pdf
http://australianchildwellbeing.com.au/sites/default/files/uploads/ACWP_Final_Report_2016_Full.pdf
http://www.antipovertyweek.org.au/


Suggested Text Overlay 
‘Life is hard, and the bills get bigger and the pay packet gets 

smaller’ 

Many people find themselves in this position, with even the 

simplest of decisions like meals causing significant anxiety. This 

anxiety is amplified when children are also affected. Being able 

to afford enough food to eat is a challenge many families face 

when life gets hard. 1 

1National and Economic Social Impact Survey, Salvation Army. 

2017 

(http://www.antipovertyweek.org.au/images/2017_Promotional_Material/National%20and%20Eco

nomic%20Social%20Impact%20Survey%20Salvation%20Army%202017.pdf)  

 

 

 

Social Media text (e.g. Status update text) 
To find out more about Anti Poverty Week or to get involved, visit: www.antipovertyweek.org.au 

#antipovertyweek #auspol #EndChildPoverty 

 

  

http://www.antipovertyweek.org.au/


Hashtags 
Given the previous campaigns around anti poverty week, and the absence of a universal Australian 

hash tag for this topic, defining this early on, in conjunction with Anti Poverty Week would lend to 

greater social media traction. 

The use of 2 or more hashtags can help with visibility, but allows different audiences to find the 

topic. 

#antipovertyweek – seems to be the logical choice, gives the option for people to see what 

has happened previously 

#auspol – often is a trending tag, good way to push the agenda into mainstream media  

#antipovertyweekwa – legacy hashtag for awareness week. 3 tweets exist on twitter with 

this hashtag. Adding the WA does localise the issue, but pulls away from the national 

discussion and traction 

#antipoverty – global tag for this topic, relatively active, always on message. 

#ChildPoverty – more active than #antipoverty tag (could be off the back of a US anti 

poverty campaign but also the UK elections) 

#APW2016/#APW2017 – collides with several other hashtags that have no relevance to issue 

(e.g. energy, oil and gas, soccer) - ? Traction issues due to acronym 

#EndChildPoverty – reasonably active hashtag, used globally, would be an interesting read 

for anyone who follows the hashtag trail. Also manages to specifically point to the problem. 

 

 

  



Editing the PSDs 
 

Edit Text 

This option is available on Templates 1, 2, 3, 4 and 5 

Step 1: Download and install font DK Crayon Crumble 

Step 2: Double-click the T on the first layer and edit the font size and the text to whatever message 

you want to include. 

 

 

Change Logo 

This option is available on all files 

Step 1: Make sure your logo is white with a transparent background 

Step 2: Insert your file and make it is on a layer above the BG folder 

Step 3: Resize your logo (Ctrl+T) and place it exactly where the WACOSS logo is currently placed 

Step 4: Delete the WACOSS Logo layer (It is inside the LOGOS folder) 

 

Change Pictures 

This option is available on Templates 3, 4 and 5 

Step 1: Double-click the little icon on the bottom right corner of the picture layer. 

 In Template 3 it is inside BG > Insert your logo here 

 



 
 

 In Template 4 it is inside BG > Polaroid > Photo 

 

 
 

 In Template 5 it is inside BG > Polaroid > Photo and BG > Polaroid 2 > Photo 

 



 

 

The picture will open in a separate window 

Step 2: Insert your photo so that it covers the old photo completely 

 

Step 3: Right-click your photo’s layer and select Flatten Image 



 

 

Step 4: Save (Ctrl+S) 

 

When you go back to the Template window, the new picture will have taken the place of the old 

one. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Social Media Sample Posts and Templates 
 

Posts 

 

 







 

 



   

 

 



 

 

Facebook Link Banners 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Templates 

 

 



 

 







 

 

Other collateral: 
 

Set up a repository online of resouces that people can use to promote anti poverty week (much like 

www.antipovertyweek.org.au have already done) 

Include things like email signatures, pledge overlays, link buttons, social media 

banners/headers/templates as well as the already developed colateral and instruction booklets. 

 

Registering APW activities 
 

http://www.antipovertyweek.org.au/resources/education-resources 

  

http://www.antipovertyweek.org.au/


 

 

Thunderclap 
Online platform that allows a number of users to post to their social media all at once.  Usually 

works well for social justice type themes. 

For a thunderclap to work well, a lead up campaign asking people to pledge their social media over 

to an automated campaign needs to occur. 

The execution happens at a specified date and time, where all the people who have signed up to the 

thunderclap will have the same message appear from their social media feed for their fans/followers 

to see.  

The limitations of the campaign is that it requires people to do something.  They need to click 

through to the campaign page, then click one of the support buttons and then authorise the 

scheduled post to occur.  

By setting a supporters goal it works as an incentive to register and participate. Some campaigns 

with as little as 100 supporters can get a social reach of over 1 Million, but an average appears to be 

around 100,000. 

The social media scheduled post is limited to 117 characters only.  

 

 

 

 

  



Appendix 1 – Thunderclap information  
(Accessed from: https://help.thunderclap.it/hc/en-us/articles/235481528-Make-a-
promotion-plan) 
 
 
Ian Parker  
Updated 1 month ago 

You’ve just created a memorable message and set a deadline. Nice! Now it’s time to 
recruit supporters. This may sound daunting at first, but in practice will only require 
small, consistent daily actions. 

Important:This window of time is crucial for getting as many people to see and support 
your campaign. Every day counts in getting the word out. Don’t wait until the last few 
days to ask for support. 

Here are some of the most popular channels for promotion, but we recommend posting 
about your Thunderclap anywhere you have an audience. 

 Email 
 Embedding on your website / blog 
 Twitter 
 Facebook 
 Tumblr 
 YouTube 

 Have a clear call to action 
As you promote your campaign, explain to your audience that you’re asking them to sign 
up to share a scheduled message across Twitter, Facebook, and Tumblr. They’re joining 
your online flash mob and will join the other supporters in sharing your message all at 
the same time on the date you selected. 

Tip: Make it clear that potential supporters must click one of the buttons on your 
Thunderclap page to pledge their support. Otherwise, eager potential supporters may 
misinterpret your promotion, and only "like" or retweet your invitation, rather than actually 
backing your Thunderclap. 

https://help.thunderclap.it/hc/en-us/articles/235481528-Make-a-promotion-plan
https://help.thunderclap.it/hc/en-us/articles/235481528-Make-a-promotion-plan


 

Clear call to action messages are key in all forms of media promotion. 

It's also helpful to briefly explain what Thunderclap is to your initial audience. A quick 
assurance of the safety and effectiveness goes a long way. 

  



 

In this email, the Thunderclap organizer briefly explained what the Thunderclap platform 
does. 

  

Be proactive. Always be promoting. 
Leveraging all your available channels is half the battle; the other half is frequency. You 
should consistently engage your audience from the start of your campaign right up until 
it’s about to end. People check social media an email at different times, so your 
promotions should be spread out throughout the day. 

Some opportunities to spread the word about your campaign: 

 Announcing that a celebrity/influencer supported it 
 Updates on your campaign (e.g. announce a milestone) 
 Crucial tipping points (e.g. “We only need 20 more supporters to reach our goal!”) 
 Current events that suggest why people should support your campaign now 

  

Important: Bear in mind the golden rule for advertising: “Repetition, repetition, 
repetition.” You don’t have to sound like a broken record – just remind your audience 



that they are a part of a dynamic story that culminates in a shared vision, so keep the 
excitement going. 

  

Now go get the word out! 
Make sure to check out our detailed section, Promote Like a Pro, for more ideas on how to 

harness the power of social media like it's your job or something 😎 

  

https://help.thunderclap.it/hc/en-us/sections/207212807-Promote-like-a-Pro


Consequences of food insecurity 

 

http://www.foodbank.org.au/wp-content/uploads/2016/05/Foodbank-Hunger-Report-2016.pdf 

http://www.foodbank.org.au/wp-content/uploads/2016/05/Foodbank-Hunger-Report-2016.pdf

